
www.autocomponentsindia.com

The Company

 Incorporated in October 2004.

 Established with a view to offer the finest publication in the field of special interest publications.

 Backed by

 n Shapoorji Pallonji Group – One of India’s leading builders.

 n HDFC Ltd. (India’s leading Financial Institution)

 Launched the first magazine Smart Photography in March‘05.

 ACI magazine’s launched in March‘14.

  Only publishing house having distinct titles in the automotive segment namely: Car India, Bike  
India, Commercial Vehicles, Auto Components India.

 Currently 10 magazines exist in NGPL’s portfolio.

 First publishing house in India to have e-magazines.
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Next Gen Automotive

` 100www.commercialvehicle.in

At the heart of the Indian truck & bus industry

Volume 8  Issue 7  •  April 2014SubScriber copy

Volvo to enter  
mid-range segment  
with UD range

DICV announces 
foray into bus 
mart

ZF plans to launch ECOMID AMT n  Steyr Motors plots India entry n  Coming soon biodiesel from MEE

Big, Fast & Furious
Tata Motors demonstrates just why the Prima is a ‘World Truck’

Panel Discussion
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Why ACI Magazine?

  After attaining success by differentiating (focused 
magazines: Car India, Bike India & CV) from other 
auto magazines, we launched Auto Components 
India in March 2014, with distinct focus, to tap one of 
the fastest growing auto component markets in the 
world. 

  The Indian Automotive Industry, has been on a 
growing trend with a large number of Local & Global 
OEM’s being introduced in the market. In 2014, there 
were over 3 ml passenger cars & 8 L CV’s sold and, 
thus conversely creating more opportunities for the 
auto component industry.

  Some of the top Indian auto component 
manufacturers have enjoyed  success and have 
expanded their business overseas. Top players like 
Manatec, Exide Batteries, Motherson Sumi, etc. have 
been in the forefront of such success stories.

  Auto Components India was launched with a focus 
of being the voice of the auto component industry.
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ACI-Readership Profile

l Reader Requirements:
 n Looking for latest happenings in the auto industry from within & outside the country.

 n  Insights on the Indian Automotive market for multinationals looking at understanding & making 
in-roads in the Indian market. 

l  CEO’s & Decision makers, Managers, Govt. officials, financial analysts targeting auto sector and key 
eminent personalities of the ACI industry.

l 93% of ACI readers are between the age of 25-65 years

l 87% of ACI readers are males

l  85% of all surveyed are income earners (Either professionals, self-employed or in service)

l  15% of all online ACI subscribers are from International market

l Target Audience:
  n Original Equipment Manufacturers 

 n Component Makers

 n Machine Tool Operators

 n Related auto sector ancillaries eg Tyre Manufacturers, Paint Makers, Vehicle Body Builders, etc.

l  The magazine reaches out to the top level management eg: CEOs, VPs, GMs, Entrepreneurs, 
Analysts, Shop Floor Managers, etc. 

AUTO
COMPONENTS INDIA



www.autocomponentsindia.com

Magazine Structure

Cover Story

Technolody  
& Innovation

Corporate

Allied 
Industries

Shopfloor 
Sojourn
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Focus

Special 
Report

Interview

Short 
Takes

Value 
Engineering
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ACI’s Digital Association

Auto Components India is available for 
online reading on Magzter. Magzter is 
more than a mobile reading application. It 
is a platform for creating the digital edition 
of the magazines you love, delivering the 
exact same material you get in print – 
plus exclusive features like video, audio 
and live links – on your iPad, iPhone, 
desktop and laptop. 

Alternatively, all Next Gen Publishing’s 
titles are also available on Readwhere. 

We are the first publication house to have 
our four automotive magazines – Car 
India, Bike India and CV (Commercial 
Vehicle) & ACI (Auto Components India) 
in a digital format. Thus you can read 
Auto Components India anytime on 
your iPad, Mac and PC.

Digital Platform Partners

Now read your favourite magazine wherever you go...

Available on PC... Mac... Tablet... or any other handheld device!

Available on
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Industry Overview

Over the last decade, the Indian Automotive Industry has witnessed a 
paradigm shift, the resultant of which has made the industry one of the most 
profitable in the country.

 Largest Tractor Market in the World.

 Largest Two Wheeler market in the World.

 Largest Three Wheeler market in the World.

 Fourth largest exporter of passenger cars in Asia.

 Sixth largest Passenger Vehicle market in the World.

 Eighth largest Commercial Vehicle Market in the World.
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Why ACI ?

 Ever-growing GDP Growth.

 India’s huge geographic spread- ®Mass Transport System.

 Increasing road development.

 Increasing disposable Income with the service sector.

	Cheaper	&	easier	finance	schemes.

 Replacement of ageing vehicles.

 Increment in the no. of two wheelers & four wheelers.

 Increasing disposable income of rural agricultural sector.

 Growing concept of second vehicle in urban areas.

 India already becoming a R&D & export hub for auto majors.
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The Editor

Auto Components India has a 
very able man at the helm-  
Mr.Bhargav TS.  As one of the 
most respected automotive 
journalist in industry, his 7 
years of experience provides 
the necessary impetus for a 
magazine like Auto Components 
India, still in its nascent stage.
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Our Presence

HEAD OFFICE & EDITORIAL OFFICE 
Next Gen Publishing Ltd.
Trade World, C-Wing, 2nd Floor, Kamala 
Mills Compound, Senapati Bapat Marg, 
Lower Parel(W), Mumbai 400013. India.
Tel: + 91 22 43525252

BRANCH OFFICES
New Delhi :+91 11 42346678
Bangalore :+91 80 66110116
Chennai :+91 44 39149889
Pune  :+91 20 32930292

New Delhi

Ahmedabad

Mumbai
Pune

Hyderabad

Bangalore Chennai
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The Company

“The WHOLE is incomplete without the SUM of its parts”




